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Seeing What Matters Even though the
designer pixelated and abstracted the
content of this simulated newspaper page,
visual cues enable readers to understand
the basic hierarchy.

Hierarchy

meaningful order

Hierarchy is the order of importance
within a social group (such as the
regiments of an army) or in a body
of text (such as the sections and
subsections of a book). Hierarchical
order exists in nearly everything we
know, including the family unit, the
workplace, politics, and religion.
Rankings of power and position
define who we are as a culture.

Hierarchy is expressed through
naming systems: general, colonel,
corporal, private, and so on.
Hierarchy is also conveyed visually,
through variations in scale, value,
color, spacing, placement, and other
signals. Expressing order is a central
task of the graphic designer. Visual
hierarchy controls the delivery
and impact of a message. Without
hierarchy, graphic communication is
dull and difficult to navigate.

Like fashion, graphic design
cycles through periods of structure
and chaos, ornament and austerity.
A designer’s approach to visual
hierarchy reflects his or her personal
style, methodology, and training as
well as the zeitgeist of the period.
Hierarchy can be simple or complex,
rigorous or loose, flat or highly
articulated. Regardless of approach,
hierarchy employs clear marks of
separation to signal a change from
one level to another. As in music, the
ability to articulate variation in tone,
pitch, and melody in design requires
careful delineation.

In interaction design, menus,
texts, and images can be given
visual order through placement
and consistent styling, but the user
often controls the order in which
information is accessed. Unlike a
linear book, interactive spaces
feature multiple links and navigation
options that parcel content according
to the user's actions. Cascading Style
Sheets (CSS) articulate the structure
of a document separately from its
presentation so that information
can be automatically reconfigured
for different output devices, from
desktop computer screens to mobile
phones, PDAs, kiosks, and more.

A slightly different visual hierarchy
might be used in each instance.

The average computer desktop
supports a complex hierarchy of
icons, applications, folders, menus,
images, and palettes—empowering
users, as never before, to arrange,
access, edit, and order vast amounts
of information—all managed through
a flexible hierarchy controlled and
customized by the user.

As technology allows ever
greater access to information, the
ability of the designer to distill
and make sense of the data glut
gains increasing value.
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Basic Typographic Hierarchy

The table of contents of a printed
book—especially one with many
parts—provides a structural picture
of the text to follow. When books
are marketed online, the table of
contents is often reproduced to allow
potential buyers to preview the book.
A well-designed table of contents

is thus not only functional but also
visually exciting and memorable.

The basic function of a table of
contents is to help readers locate
relevant information and provide an
image of how the book is organized.
Does the text fall into a few main
parts with various subdivisions, or
does it consist of numerous small,
paraliel entries? The designer uses
alignment, leading, indents, and
type sizes and styles to construct a
clear and descriptive hierarchy.

A poorly designed table of
contents often employs conflicting
and contradictory alignments,
redundant numbering systems,
and a clutter of graphic elements.
Analyzing tables of contents—
as well as restaurant menus and
commercial catalogs—is a
valuable exercise.

CONTENTS

Introduction

Chapter 1 Intelligence Test

Chapter 2 Introductions

Chapter 8 Shaking Hands

Chapter 4 At Table

Chapter 5 The Sprayer Family
Chapter 6 The Child's Handa
Chapter T The Birthday Cake
Chapter 8 Personslity

Chapter 9 Visiting Cards and Calling
Chapter 10 Intruders

Chapter 11 Expectorsting (Spitting)
Chapter 12 Picking

Chapter 18 Belching

Chapter 14 The Sniffler and the Snorter
Chapter 15 The Moistened Finger
Chapter 16 Hands Off!

Chapter 17 Odors

Chapter 18 Odoriferous Foods
Chapter 19 The Human Sponge
Chapter 20 The Sensc of Humor
Chapter 21 Making One's Toilet in Public
Chapter 23 Chewing Gum

Chapter 23 Smoking

Chapter 24 Loud Talking

v

SUMMARY

Second Part
GREATER PARIS

W. and N, W. district : the valley cf the Seine below Poris ...

I'TMf'ruloopuHheSe
A The Bols de Boulogne, JH
Boul lof ne-Billancourt, 318.
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4» £rom Paris to_Sceaux, J82.
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What's Wrong with this Picture?
The function of a table of contents
is to list the elements of a book and
help readers locate them. In the table
of contents shown here, the page
numbers are stretched across the
page from the chapter titles, and the
word “Chapter” has been repeated
twenty-four times.

Lost in Paris In this table of contents
for a travel guide, the designer has
used a muddled mix of centered,
justified, and flush-left alignments.
The desire to create an overall
justified setting dominates the
logic of the page—hence the long
first lines and rows of dots at the
top level of information. The three
titling lines at the head of the page
are centered (a traditional solution),
but the result is awkward in relation
to the irregular mass of subheads,
which weight the page to the left.
The whole affair is further confused
by the elaborate system of indents,
numerals, and letters used to outline
the book’'s subsections.
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AXLES OF LYIL by Pavid Sandiin

AMIRICAN OLIGARCHY Lewis Laphan interviewed
by Xlizabetn taan

LVERTEODY'S UNCLE by Seymour Chwast
ONTITLID by Stk Tobecaan

MASTERMIND by Fatchesbecker

DONALD RUMSITLD by Peul Sehre

WIY MI? by Jeftrey Fisher

EMPIRICAL OBSTRVATIONS ——
TMPIMCAL DATA &y i

GLUTTONOUS by 10; Kat:

NARCUSUITIC by WX Wab:

CLANDLITINT by 10 Mabry

HURsIons rov Bardis

ODD COUPLE by Bdvard Barel

PCOPLE OT BAGHDAD by Misnsel Blarut

200000
000000
0 00

AMIMICR by Chsrles $. Andasesn

TIIS CAN'T MI3S by Robert Greseman
NATIONAL1 D. PROGRAM by Mimk

DOD™ by cpen

UNTITLED by Ast Chantry

DIARTHA STIWANT by Rozbie Ceasl
COLLECTABLE CORPORATE STICKERS by Wish
KEVIN BACON by Jemifer Daniel

Book as Billboard This table of contents
serves as a billboard for the book as weli
as a functional guide to its elements. The
designer has approached the spread as

a whole, with content stretching across it
horizontally. The page numbers are aligned
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PAVLWOLTOWTTZ by Paul Sanre

WAR CULTURE by Werd Suttea

THE LAGLE BAS LANDED by Jehany Sweetvater
CIRGLE OF CYNICISM by Eaickerbocker
CAPTADN} STAR by Steven Aspledy

WALKTR by 8cad Msllesd

CLOBALIZED by Jesss Gardon amd Raickerbecksr
ONLINZ ROTATING GLOBEY by David Betafur:

ALTARI TO TEI DMPIRE by Jessw Osrdes
BAM by Jases Pulterd

LMPIRE, AMOMCAN STYLE by Ward Suttes

WEAPONS OF MAS3 DESTRUCTION by Stephen Savege
CONDOLEELA RICE by Faul Sanre

TURFWAR by Menika Alehale

OILLAND THE 03 MILITARY by Amy Baliin and Jesh o
TNTITLED by tuts Wigmater

SCCAND SAY by Jebn Pulbreek 31X THINE by Prem 2ri Y
TRE MYSTIXY OF ST ECLINA by Beanisg Magenbrsth TAPMPIAL by lebrew

TAE GREAT VILLAINS OF WORLD EISTORY DEADLY ALLIANCE (cover! by Raickerbeker |
by Peter Wuchinas Smith and Awy Oray STATES OF THE UNION AND TRE REAL CMPIALY
OURDAILY BREAD by % © Blechssn inside covers| by Ohristeph Mimuan

IT'S PLACEBG"! by Wimk IDITOR. Wichelas Blechean

UNTITLID by Luta Widmater LDITORIAL COLLABGRATON. Jesss Gorden
G BRAND by Wnitsey Sherman DEIGN Katckerbecker Design

location. (No old-fashioned leader lines
needed!) Chapter numbers aren’t necessary
because the sequential page numbers

are sufficient to indicate the order of the
pieces. The book has many contributors, a
point made clear through the type styling.

in columns next to the article titles, making
it easy for readers to connect content with
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Think with the Senses

Feel with the Mind.

Art in the Present Tense
Venice Biennale

52nd International Art Exhibition
10 June -21 November
National and Regional Pavilions
and Presentations.

Paralle! Exhibitions and Projects
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Hierarchy 101 A classic exercise is to work
with a basic chunk of information and explore
numerous simple variations, using just

one type family. The parts of a typographic
hierarchy can be signaled with one or more
cues: line break, type style, type size, rules,
and so on.




pazo tapas
CHORIZO  white bean puree & pork jw 6138
MANCIEZCO & MANZANA  shecph chemse, spples & walnues 610
EGGPLANT DIP  cucumber and sesame &1
MIXED OLIVES  house murinade of vinegar & herbe |12
EMPANADAS  picesd veal & pork in pasery. sska vende 6 |18
GHITE ANCHOVIES  with finw pres Sicilisn alive ol 115
LAMB ON FOUGASSE  rocimcric lumb, sk preen olves, red anion 613
JAMON IBERICO  aged Spanish harm & local peaches 4131
CALAMARI FRITTE  cropy calamasi,leman, chili & sioli 315
FIRE ROASTED ALMONDS  unfiherod olive il & sex ssk 3t
BRUSCHETTA  skow.rossenlshallons & gmaeh chese § 15
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vegetables

GRILLED MUSHROOMS  lemar, rsemary & sea sk 4|11
PAPPA FRITTA  sbunddans ripyle-cin chigw with 3ol 453
SAUTE OF $1X LOCAL  fresh lemon & basd 4|1y
GRILLED ASPARAGUS  romescu ssuce ¢ (11
PEPFER BRUSCHETTA  pifld peppers. manchege & pignali 412¢
WILTED SPINACH  paric & pignoli 4|1

salads

ARUGULA SALAD
COPFA & PEAR SALAD
ROMAINE HEARTS
PANZANSLLA

INSALATA CAPRESE

pecarion & criepy shallors 113

prlld enmnd & spicy cured pock 4 (12

ot peppens & sherry viesigrne 61t

i o, s, bl i, peczrinn 6 18
buffalo mezzarela & bocal tomuoes 7|1
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Katie MaclLachian Anna Eshelman
Menu of Options Designers use scale,

placement, alignment, type style, and other

cues to bring visual order to a body of

content. Expressing hierarchy is an active,

inquisitive process that can yield dynamic

visual results. Typography |. Jennifer Cole

Philltps, faculty.




saiseg map ay| :ubiseq awydelny gt

'SIGN TYPES |

O®00O0

HELVETICA

| Virtua y everything

o Y o Sy
rovom
e o paca
ancey

— A g
ot e oang .

0OO0O0Oeo

CLARENDON

First registered typeface.

1845

st Pars
LA S

ot Sners By
LEIPRRT,
Y o —

Five Fonts In this twist on the classic
type specimen book, designers
curate a collection of five typefaces
and design a typographic hierarchy.
Key content includes the typeface
name, designer, year created, and
descriptive or historical text. The
compositional landscapes also
contain a character set and some
visual element focusing attention on
the typeface’s expressive or formal
qualities. In structuring multiple
pages, students consider continuity
and pacing. Covers and colophons
become graceful extensions of the
interior.
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“FOUERE'S BOLD, FUNNY AND
ELOQUENT DRAMA MIGHT JUST
B_EUF'EvCHANGlNG.'
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= LARS JAN STANDS OUT" |

Content Glut This program for an arts festival
contains multiple levels of typographic and
photographic information, requiring the
designer to establish clear and consistent —
visual signals of separation across all -

hierarchical levels.




Inverted Hierarchy The designer has placed
suggestions for food compatibility at the
top of the hierarchy on these spice bottles,
subordinating the product name.

v

CHIOKENE
wings  bread
VEGETABLES
E €gJds soup

() MARINADES
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Dimensional Hierarchy
Messages applied to three-
dimensional form have the added
challenge of legibility across and
around planes. Objects sitting |
in an environment are bathed in
shadow and light. Unlike books
that can conceal elaborate worlds
inside their covers—automatically
separated from exterior contexts— i
environmental messages must
interact beyond their boundaries
and become either a harmonious
or poignant counterpoint to
their neighbors.

Notice in these examples
how type, color fields, and graphic
elements carry the viewer's eye
around the dimensional form,
often making a visual if not verbal
connection with neighboring
packages when stacked side by side
or vertically.

SUPPLTWMENT VAL S

Dynamic Dosage A visual hierarchy is often
necessary for objects in a series. This bold

design for vitamin packaging magnifies iR FACTS
unexpected product details and provides ﬂ 8 5 H

a surprising spout for dispensing tablets. TABLETS :
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Architecture of Snacks This design series
for iconic snacks discards the usual overt
cacophony of branding language in favor of
a clear, stripped-down information hierarchy
that situates the brand name neutrally
with typography that sits back, while the
celebrated ingredient takes center stage

in exploded axonometric renderings.

Going with the Flow The designer has built
a visual language for a line of tampons that
elevates the aesthetics for a more welcome
place in the medicine cabinet. Visual pattern
density signifies relative absorbency.
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